
Our Role
Originally established in 1971 as a regional tourism and 
economic development body, today Bundaberg Region 
Ltd.’s key priority areas are focused on driving visitation 
to the destination, as we strive to build and maintain a 
healthy and sustainable regional tourism economy. 

PRIORITIES INCLUDE

KEY STAKEHOLDERS

Destination Marketing 

Product and Experience Development

Industry Support

Visitor Information Services

Domestic & International Visitor Stats - Year ending December 2019 Source: Tourism Research Australia  
Top 5 International Source Markets - Year ending December 2019 Source: Tourism Research Australia 

INTERNATIONAL VISITORS

$29million

43,000 overnight

20.7 nights average stay

international visitors

international visitors
spent in region by

1. 	 United Kingdom
        24,000 visitors

2. 	Germany 
        20,000 visitors

3. 	New Zealand 
        16,000 visitors

4. 	USA 
       11,000 visitors
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