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01 | CHAIRPERSON'S REPORT

It is an honour to be tabling my first Chairperson’s
report as the new Chairperson of TCA. And what a
year it has been for Tourism Central Australia and
our members and stakeholders.

Inthe year ending March 2020 the combined region
of Central Australia was sitting on 6.1% increase in
visitors on the same time the previous year and
a 7.7% increase in spending (Northern Territory
Tourism - Combined Snapshot Year Ending (YE)
March 2020). Industry sentiment was positive with
the outlook for the region strong for the future.

And then Covid-19 hit.

By the end of the financial year tourism had been
impacted irrevocably by COVID-19. We have all
felt the full brunt of the impacts of the necessary
border closures and restriction of movement. We
have all had to make difficult decisions about our
businesses and futures in the tourism industry.

| am sure we have all experienced sleepless nights
as we ask ourselves questions about the best way
forward. There are no easy answers here.

One thing | am sure of however is that we will all
need to work together as we chart a path forward
for the future.

Tourism Central Australia has not been immune to
the impact of COVID-19. Booking and membership
have taken a hit and the business has needed
to adjust our budget predictions and programs.
Over this difficult time, we have been fortunate
to be able to rely on the support of the Northern
Territory Government and the injection of funding
to both Tourism Central Australia and industry
through the Northern Territory voucher program.

In addition to the changes caused by Covid we
have seen a changing of the guard at TCA during
the year.

| would like to take this opportunity to thank
past Chairperson and past Acting CEO, Dale
Mclver for her commitment and leadership of the
organisation who stepped down during this year.
Tourism Central Australia is all the better for her
involvement and the platform that has been set for
the future.

We have also welcomed a new Chief Executive
Office to the business, Mr Danial Rochford who has
hit the ground running.

Tourism Central Australia over the past 12 months
have also been working towards improving and
refocusing the role we play on behalf of our
members and the wider region. This re-focus has
been championed by myself in conjunction with my
new Board. This re-focus for TCA was underpinned
by the adoption of a new three year strategic plan
in December 2019.
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This plan looks to support our members through
the following key platforms.

To ensure that the voice of the tourism
industry is heard in decision making and
planning at all levels of government and
investment

Ensure our visitor information center
network delivers business across the
Central Australia region - a key re-focus
on putting bums on beds and seats for our
members; and

Ensuring our partnerships with stake-
holders are collaborative, robust and
strengthened

Despite Covid-19 we have made a good start to
enacting this strategic plan and we will continue
to bolster the organisation’s outcomes for our
members in the coming months and years. It is
critical that we must deliver a bottom up approach
and never shy away for the organisation to deliver
for our members. Aslong as | am Chairperson this
will be my commitment.

It would be remiss of me not to acknowledge many
associated with TCA. Firstly, and importantly |
would like to take this opportunity to thank all our
TCA Members for your support during this difficult
time. Your support is appreciated, and we are
stronger because of you.

To all those who served on the TCA Board in 19/20,
thank you for your commitment and passion.
And finally, to all the Staff and volunteer tourism
ambassadors thank you for your energy and work
you have done.

There is no doubt we have a big job ahead of us.
But together we are up for challenge and we can
build a stronger future together.

| commend this report.

Patrick Bedford Chairperson
- Tourism Central Australia
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It is with pleasure that | present to you the
operations report for the 19/20 financial year for
Tourism Central Australia.

It has been a year of transition at TCA with the
departure of Stephen Schwer as CEO as well as
Chairperson Dale Mclver from their respective
roles. With a new CEO and new Chairperson both
Patrick and | have hit the ground running and | can
only thank all our members, board and staff for
your warm welcome.

This year has certainly presented TCA and the
tourism industry with a mixed bag. A year that
started as one of the busiest on record saw the
organisation set to break all targets for sales and
visitor servicing and has ended with the industry
facing the impacts of the COVID-19 pandemic.

| have been proud of the work undertaken by TCA
on behalf of our members during this difficult
period. It has been tough for everyone but be rest
assured that as your association we have been
working day in day out to provide support, being
active and constantly advocating on the sector's
behalf.

We hope the collective efforts done at this time will
put us in a good position to rebound out of this
crisis.

On reviewing our activities for 2019/20 we should
take some satisfaction from the results we had
achieved and the positive position we were in prior
to the pandemic.

The highlights of 2019/20 for Tourism Central
Australia included:

The incorporation of the Tennant Creek
Visitor Information Centre into the
auspices of Tourism Central Australia to
enable better integration of visitor services
and economies of scale

Strong demand into the Visitor Information
Centres in the first six months notably
contributed by the Uluru Rock Climb
closure followed by a freefall in visitation
dueto Covid-19 andthe summer bushfires.

We serviced the needs of 61,440 visitors
through our visitor information centres

Committed to the Northern Territory 2030
Tourism Industry Strategy to attract 2.5 to
3Million visitors to the Northern Territory

Participated in the development of the
Destination Management Plans across all
parts of our region

The establishment of the Tourism Industry
Development Program

Collaborated with Tourism NT, Tourism
Top End, and our industry to launch and
implement the 2020 Tourism Vouchers
Campaign by July 2020

Our important role as a voice for our
industry in advocating for issues with
Government.
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Member Services and Industry Support

Tourism Central Australia ended the 2019/20
Financial Year with approximately 330 members.
Over the year we have worked with our members
to deliver multiple programs across the business
and deliver sales through the Information Centre
Network and provide member benefits.

We have communicated to our membership about
opportunities and programs through a variety of
tools such as the weekly Tourism Telegraph and
our members Facebook page, and our ongoing
networking and ZOOM'ed Board Meetings.

Across the year our team had held countless
workshops, meetings, product updates, and
business advise and planning sessions. These
are invaluable to ensuring we are sharing correct
and accurate information to our stakeholders and
visitors.

In May 2020, the Board also made the important
decision to provide free membership for the
following six months as members recover from the
impacts of COVID-19.

Tourism Industry Development Program
(TIDO)

In partnership with Tourism Northern Territory
TIDO program was operationalised in November
2019 with the objective of providing one on one
support to the Central Australian tourism industry
as well as supporting capacity building through
training. At the time of starting the program who
would of foreseen the important role this program
played over the Covid period.

Over the 8 months of operation the program this
program has delivered extensive one-on-one
business support and many workshops to industry
partners which has helped them through what has
been some of the darkest days for the tourism
industry. In partnership with Tourism Northern
Territory and Tourism Top End, TCA also facilitated
the very successful “Power Up” tutorial programs
showcasing a range of speakers which was well
supported by industry.

The TIDO officers have also been pivotal in the
TCA's communication with industry and assisting
them make best use of the services provided.
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Visitor Information Centres and Visitor
Servicing

The provision of visitor servicing is core business
for TCA. The staff of the visitor centres provide
our visitors with both bookings and invaluable
information for making the most out of a holiday
in Central Australia.

In 2019/20 Financial year the Alice Springs and
Tennant Creek Centre assisted 61,440 people in
their holiday planning a 32.68% decrease of 91,269
on the previous year. While we were on track to
equal if not succeed the previous year, with the
onset of the effects of Covid 19 and the earlier
summer bushfires these directly contributed to the
decrease year on year.

In quarter 3 of the financial year the visitor
information centres were required to cancel
and refund $120,000 in forward bookings and
implement COVID safe practises within the Visitor
Information Centre. Over the period 31st March to
15th May the centre was closed while this process
was undertaken.

Booking revenue for 2019/20 was $615,404.

The TCA Mobile Information Centre was also busy
this year attending events and assisting visitors
plan the remainder of their stay. The team are also
able to make bookings from the mobile centre
should the need arise.

Alice Springs

The Alice Springs Centre showcased several tours
and products for the Central Australia region.
Through the Bookeasy platform 1894 travelled
bookings were made for the region.

The most popular requests for information were
closure of the climb, Uluru, Kings Canyon, West
Mac ranges and then about border information.
The centre also distributed maps, brochure
material and supported interconnecting regions
across Australia.

Tennant Creek

With the support of local staff TCA took
responsibility for the operations of the Visitor
Information Centre in Tennant Creek. This
strategically located centre provides services to
those travellers entering the Northern Territory
from Queensland.

Both Centres consistently scored over 80% in
mystery shopper and Review Pro scoring for
customer service standards.
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Marketing Program

While Northern Territory Tourism is largely
responsible for the marketing of our region, TCA
undertook a number of important marketing
activities during the 2019/20 financial year.

www.discovercentralaustralia.com

A critical asset to the work we do is the information
and booking engine of Tourism Central Australia.
Record website visits were recorded in July, August
and September 2019. Despite the impact of
COVID-19 total website visits for the financial year
were up 19% on the previous year.

Social Media

There has also been growth in reach across our
social media channels.

Instagram - up 12%
with a following of 71,599

Facebook - up 27.5%
with a following of 18,802

TCA also uses Twitter and LinkedIn to communicate
with consumers.

Our best social media post was posted on 16
February 2020. This Facebook post reached 97,392
people and received 7,730 reactions including
3,938 post clicks with an engagement rate of 8%.
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The Northern Territory Voucher Program

Commenced in July 2020 the voucher program was
developed by the Northern Territory Government
with the call to action being the Alice Springs Visitor
Centre for bookings. Designed to re-ignite travel for
Northern Territory residents, there was extensive
work done by TCA in partnership with Tourism
Northern Territory and Tourism Top End in the last
two months of the financial year.

Consumer Shows

TCA attended two consumer shows in the 2019/20
calendar year. These were the Caravan and
Camping shows in South Australia and Victoria. The
SA show was attended by 28,798 people (up 10%
on 2019) and VIC was attended by 45,726 (down 8%
but one day shorter).
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Co-operative Marketing

Over recent years, several members have made
requests for ‘advertising packages' to help them
plan and budget more effectively. In November
2019 we introduced two packages featuring a
mix of print and digital advertising. By purchasing
the advertising as a bundle Members received a
discount on the combined cost of all the ads.

Other Marketing projects included:

Audio signage made possible by a grant
from the Building Better Regions Fund

Re-printing of Monolopy and Top Trumps
Card game for sale in the Visitor Centre

Colateral development and distribution
such as maps and guides

Thank you

Finally, 1 would like to take this opportunity to
express my sincere thanks to all of the team at
Tourism Central Australia for their support and
hard work over the 19/20 financial year. It has been
a tough year for everyone including our TCA team
who have worked tirelessly to support our industry.

| do also want to acknowledge and thank all our
volunteer tourism ambassadors who support our
region day in day out.

To the Board of Management, a warm thank you
for support over the transition period and all your
guidance.

To our members, thank you for your support. As
we move forward there will be better days ahead
and be rest assured Tourism Central Australia
has and will continue to mobilise all resources to
support you.

Danial Rochford Chief Executive Officer
- Tourism Central Australia
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“Despite the challenges faced by
the organisation | am proud to
report that at the end of financial
year Tourism Central Australia
ended with a surplus of $22K.”

Ellie Norris Treasurer
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Despite the challenges faced by the organisation as
a result of the impacts of the Covid-19 pandemic |
am proud to report that at the end of financial year
Tourism Central Australia ended with a surplus of
$22K comparedtoasurplus of $24Ktheyear before.
On the balance sheet, TCA ended the financial year
with $644K in cash balances up from $555K in the
previous year. The overall accumulated funds were
$94K up from $72K.

| would at the outset like to acknowledge the
efforts by the Board and Management team in
managing the associations funds during what has
been a difficult year. There have been significant
challenges faced by the organisation as a result of
Covid-19. Our auditors have acknowledged this
through a special note in the Audit report.

There are several items that | would like to
address in this report to give members clarity
on the variances compared to the previous year.

These include:

A reduction in the total booking sales

in the VIC. This resulted in a decrease

in commission revenue. This is directly
attributable to the decrease in bookings
because of the Covid-19 lockdown period
experienced between February to May
2020.

We also experienced a decrease in sales

of merchandise for the same reason,
though this also corresponded with a
decrease in costs associated with the cost
of goods.

There was a marked increase in TNT
funding during this period because of

a new funding agreement to take on
operations at the Tennant Creek Visitor
Information Centre as well as the Tourism
Industry Development Program.

Members will note an increase in salaries
and wages - this is directly attributable to
the increase in costs associated with the
Tennant Creek Visitor Information Centre
which has been funded by TNT.

We saw a reduction in advertising costs,
but an almost $20K increase in Red
Centre Adventure marketing.

A reduction in Tourism Awards costs as
TCA hosts the Tourism Awards every two
years for this event.

A marked reduction in motor vehicle
expenses - again attributable to impacts
of Covid-19

There was almost $30K spent on the Alice
Springs VIC and Tennant Creek Visitor
Centres in terms of new signage and
upgrades.
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It would be remiss of me not to acknowledge the
strong support by Tourism Northern Territory
and the Northern Territory Government. We have
very much appreciated the strong partnership
between TNT and TCA over the years. Their
continued support is strong sign of the high levels
of accountability and

It would also be remiss of me too not to note that
the organisation has become very reliant of these
funds for its operations. It will be critical for the
organisation to look other potential funding models
to strengthen the diversity in funds it receives each
year.

I would like to finally take this opportunity to inform
members that | will be not re-nominating for the
Board for the coming year and as such stepping
down as Treasurer. | would like to extend a warm
thanks to all my fellow Board Directors over my
period of time on the Board of Management of TCA
and thank all the staff for their support and wish
the organisation well for the future.

It is with all this information, | am proud to table to
you our audited financials provided to us by TCA
Auditor Merit Partners.

Ellie Norris Treasurer
- Tourism Central Australia
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Independent auditor's report to the members of Tourism Central Australia Incorporated
Report on the Audit of the Financial Report

We have audited the accompanying financial report, being a special purpose financial report of
Tourism Central Australia Incorporated (the “Association™), which comprises the Statement of
Financial Position as at 30 June 2020, and the Income Statement and Statement of Changes in
Equity for the year then ended, a summary of significant accounting policies, other explanatory
notes and the Statement by the Board.

In our opinion, the financial report presents fairly, in all material respects, the financial position of
Tourism Central Australia Incorporated as of 30 June 2020 and of its financial performance for the
year then ended in accordance with the accounting policies described in Mote 1 to the financial
statements.

Basis for Opinion

We conducted our audit in accordance with Australian Auditing Standards. Our responsibilities
under those standards are further described in the Auditor's Responsibilities for the Audit of the
Financial Report section of our report. We are independent of the Association in accordance with
the Associations Act NT and the ethical requirements of the Accownting Professional and Ethical
Standards Board's APES 110 Code of Ethics for Professional Accounfants (the '‘Code’) that are
relevant to our audit of the financial report in Australia. We have also fulfilled our other ethical
responsibilities in accordance with the Code.

We believe that the audit evidence we have obiained is sufiicient and appropriate to provide a
hasis for our opinion.

Emphasis of Maiter - Basis of Accounting, Restricion on Distribution and Reliance, and Impact of
COVID-19 Pandemic

We draw attention to Note 1 to the financial report, which describes the basis of accounting. The
financial report has been prepared to assist Tourism Central Australia Incorporated meet the
requirements of the Associations Act and the Association's constitution. As a result, the financial
report may not be suitable for another purpose. Our report is intended solely for Tourism Ceniral
Ausiralia Incorporated and should not be distributed to parties other than Tourism Central
Ausiralia Incorporated. Our opinion is not modified in respect of these matters.

Without modifying out opinion, we draw attention to Note 10 to the financial report, which describes the
impact of the COVID-19 pandemic on the Association.

The Responsibilify of the Board for the FRinancial Report

The Association’s Board is responsible for the preparation of the financial statements, and has
determined that the accounting policies described in Mote 1 to the financial statements, are
appropriate to meet the financial reporting requirements of the Associafions Act NT and the
Association’s Consfitution and are appropriate to meet the needs of the members. The Board's
responsibility also includes such internal control as the Board determines is necessary to enable
the preparation of financial statements that are free from material misstatement, whether due to
fraud or error.

Level 2, 'Dca'.'enagh Streat Darwin NT 0800 GPO Bax 3470 Darwin NT 0801 jabiliTy limited by a scheme appncved
+61 8 8982 1444 maeritpartners.com.au  ABM 16 107 240 533 umider Profassional Standards Legislation



In preparing the financial report, the Board is responsible for assessing the Association’s ahility to
continue as a going concem, disclosing, as applicable, matters relating fo going concern and
using the going concemn basis of accounting unless the management either intends to liquidate
the Association or to cease operations, or have no realistic altemative but to do so.

Auditor's Responsibilities for the Audit of the Financial Report

Cwur objectives are to obtain reasonable assurance ahout whether the financial report for the year
ended 30 June 2020 as a whole is free from material misstatement, whether due to fraud or error,
and to issue an auditor’s report that includes our opinion. Reasonable assurance is a high level of
assurance, but is not a guarantee that an audit conducted in accordance with the Australian
Auditing Standards will always detect a material misstatement when it exists. Misstatements can
arise from fraud or emor and are considered material if, individually or in the aggregate, they could
reasonably be expected to influence the economic decisions of users taken on the basis of the
financial report.

As part of an audit in accordance with Australian Auditing Standards, we exercise professional
judgement and maintain professional scepticism throughout the audit. We also:

Identify and assess the risks of matenal misstatement of the financial report, whether due
to fraud or emor, design and perform audit procedures responsive to those risks, and
obtain audit evidence that is sufficient and appropriate to provide a basis for our opinion.
The risk of not detecting a material misstatement resulting from fraud is higher than for
one resulting from eror, as fraud may involve collusion, forgery, intentional omissions,
misrepresentations, or the overnde of intermal control.

Obtain an understanding of infemal control relevant to the audit in arder to design audit
procedures that are appropriate in the circumstances, but not for the purpose of
expressing an opinion on the effectiveness of the Association's internal control.
Evaluate the appropriateness of accounting policies used and the reasonablenass of
accounting estimates and related disclosures made by management.

Conclude on the appropriateness of management's use of the going concem basis of
accounting and, based on the audit evidence obtained, whether a material uncertainty
exists related to events or conditions that may cast significant doubt on the Association’s
ability to continue as a going concern. If we conclude that a matenal uncertainty exists,
we are required to draw attention in our auditor’s report to the related disclosures in the
financial report or, if such disclosures are inadequate, to modify our opinion. Our
conclusions are based on the audit evidence obtained up fo the date of our auditor's
report. However, future events or conditions may cause the Association to cease to
continue as a going Concerm.

Evaluate the overall presentation, structure and content of the financial report, including
the disclosures, and whether the financial report represents the underlying fransactions
and events in a manner that achieves fair presentation.

We communicate with those charged with governance regarding, among other matters, the
planned scope and timing of the audit and significant audit findings, including any significant
deficiencies in internal control, if any, that we identify during our audit.

M et fartuers

Merit Partners
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o

MunLi Chee

Director

DARWIN

28 October 2020
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TOURTSH CENTRATL AUSTRALTA INCORPORATED

STATEMENT BY THE BOARD
FOR. THE YEAR ENDED 30 JUNE 2020

‘The names of the members of the board of the sssociation during or since the end of the financial year are:

Board membsers

Parrick Bedford (Chairperson from 23 April 2020)
Alana Fichardson

Mderilyn Spencer

Ellie Moris

Mark Swindells

Nick Prus (14" Mov 2019-30" Tune 2000)

Eassi Fleming (14% Mov 2019 — 30™ June 2020)
Nova Pomare (27" May 2020 to 30® Tune 2020)
Tomy McFadzean (27 May 2020 to 30 Fane 20200
Diale Mclver (Chairperson 1™ Jalv 2019 — 23™ April 2020)
Brian Diinte (1" Taby 2019 to 27 May 2020)

Enmua Todd {14® Mov 2020 to 4™ March 2020)
Feex Neindorf 1% Taby 2018 to 14™ Nov 2019)

Gramt Whan (1™ Tuly 2019 to 14" Nov 2018)

‘The principal activities of the Associstion during the last finamrial year were the promotion of Tourism in Central Anstralia

‘There were no significant changes in the natore of activities during the financial year.

The surplus of the Association for the year is reporied in the income statemment

In our opimion:

aj) the accompanying financial report as st out on the attached pages. being a special purpose finsncial statement, is drawn
Up 50 35 to present fairly the state of affairs of the Associstion ac at the end of the financial year and the result of the

b} the accounts of the Association have been property prepared and are in accordance with the books of account of the

) there are reasomable srounds to believe that the Association will be able to pay its debes 25 and when they fall doe.

T, E Tlonnie

Parrick Badford Ellie MNomis
Chairperson Treasurer
2E10:2020

Data



TOURISM CENTEAL AUSTEATLTA INCORFORATED

INCOME STATEMENT
FORE THE YEAR ENDED 30 JUNE 2020

Notes 2020 2019
3 $
Grant Income 1,087.417 1,038,007
Advertising 10,902 18,063
Memberships 100,578 103,052
Sundry Revenue 2 418433 518,994
Total Revenne 1,617.330 1.678.116
Employment Costs 019,308 852,610
Depreciation Expense 36,386 44 694
Operating Expenses 3 630,142 756,127
Expenses 1,594 836 1.633 431
Operating Surplus/(Deficit) for year 22,494 24 686
Accumulated funds at beginning of financial year 72,424 47,738
Accumulated funds at end of financial year 94 916 72 424

Notes to the financial statements are set out on the attached pages.



TOURISM CENTEAL AUSTRAITA INCORPOEATED

STATEMENT OF FINANCIAL POSITION

AS AT 30 JUNE 2020
Notes 2020 2019
$ $

CUERENT ASSETS
Cash assets 4 644,619 555,021
Receivables 5 16.3%4 2T AB5
Stock on hand 108.916 33,071
Merchandise Stock 1,377 1,377
Prepayments 12,171 10,608

783477 647,541
WON-CUREENT ASSETS
Froperty, plant and equipment & 72,091 73,074
TOTAL ASSETS 835,568 722,615
CUEERENT LIABILITIES
Trade and other payables 7 139275 372463
Employee Provisions 9 27.097 26,521
Memberships in advance - 40207
Uneamed mcome B 582,150 188,174

748,322 627,365
NON-CUREENT LIABILITIES
Employee Provisions 9 12,130 212,816

12,130 212,826

TOTAL ILIABILITIES 760,652 650,192
WET ASSETS 04916 72424
ACCUMULATED FUNDS/DEFICIT) 04916 72424

Notes to the financial statements are set out on the attached pages.



TOURISM CENTEAL AUSTEATLTA INCORFORATED

STATEMENT OF CHANGES IN EQUITY
FOE THE YEAR ENDED 30 JUNE 2020

Total

Equity
2020 $
Balance at 1 July 2019 72,424
Surplus attributable to members of entity 27,494
Balance at 30 June 2020 94,916
2019
Balance at 1 July 2018 47,738
Surplus attributable to members of entity 24 6B6

Balance at 30 June 2019 72424

Notes to the financial statements are set out on the attached pages.



General Information
Toarism Central Ausmalia {the Association) is an Associaton incorporated under the Associations Act (NT)

TCA's registered office and its principal place of business are as follows;
Principal place of bosiness

Talistan Homse

Cor of Parson Street & Todd Mall

Alice Springs 0870

The principal activities of the Azsociation during the financial period were to promoete, sopport & zrow the tourdsm indosmy
within the Central Awsiralian Region.

Application of new and revised Accounting Standards

In the current peried, the Association bas adopted all of the new and revised Standards and interpretation issues by the
Austmalian Accounting Standards Board (the AASE) that are relevant io ifs operations and effective for the carrent anmual
reporting peried. The adoption of these new apd revized S@ndards and mterpretations has resulted in oo significant changes to
the Associations accounting policies.

A mmmber of Ausiralian Accounting Standands and interpretations are in issue bt are oot effecinre for the curent period end.
The reporied results and position of the Association will not change on adoption of these pronouncements as they do not result
o any changes io the Associations existing accountng policies. Adopiion will however, result in changes i informaton
currently disclosed in the finandcial statements. The Association does not intend to adopt any of these propouncements before
their effective dates.

Statement of Accounting Policies

The Association is not a Teporiing entify because in the opimion of the Board there are nolikely to exist users of the financial
report who are unable to command the preparation of reports taillored 3o as to satisfy specifically all of their informaton nesds.
Accordingly, this “special purpose financial report” has been prepared fo satisfy the Board's reporting requirements under the
Associations Act.

Statement of Compliance

The financial statements hawve been prepared in accordance with the Assecations Act (NT) and the Australian Charides and
Mot for Profits Commission 2012, the ecopnition and measurement requitements specified by all Australian Accounfing
Standards and Interpretations, and the disclosare reguitements of AASE 101 ‘presenfation of Financial S@tements, AASE 108
‘Accounting Policies, Changes in Accounting Estimates and Emors’ AASE 1031 Mateniality' and AASE 1054 'Ausiralian
Additional Drisclosures'.

Basis of Preparation

The finamcial statements have been prepared on the basis of kistorical cost, except for certain properties and Snancial
instruments that are measured at revalued amoants or fair valoes at the end of each reporting peried, as explained in the
accounting policies below. Historical cost is zenstally based om the fair valnes of the consideration given in exchanze for
goods and services. All amaunts are presented in Anstralian dodlars, unless otherwise noted.

Comparative fizures
Comparative fipures have been adjusted where required. to conform to changes in presentation for the curmrent financial year.

Sirnificant a fing polici
Arcounnfing policies are selected and applied in @ maoner which ensures that the resultant financial information satisfes the
concepis of relevance and reliability, thereby ensunng that the substance of the underlying transactions and ofher events s

reported. The following siznificant acoomumting policies hawve been adopted in the preparation and presentation of the financial
report.



Depreciation
Ttems of property, plant and equipment are depreciated over their estimated wsefil lives nsing the siraight lne method. The
main rates wsed ane:

Leazehold mmprovements 10% - 25%
(Oiffice and promotional aguipment 13% - 25%
Mlotor vekicles 15%
Plant and equipment 1T
Ecomomic dependency

A significant vohme of the Associaton's revemse &5 from Government gramis.

Goods and Services Tax (G5T)

Revemmes, expenses and assets are recopnised net of the ammmt of G5T. Beceivables and payables are recoendised inclusire of
F5T. The net amoant of G5T recoverable from, or payable to, the taxation authority is inclnded as part of receivables ar
payables.

Imventory
Stock on hand comprises retail and merchandise products for sale and is valoed at the lower of cost and net realizable vahe.

GCovernment Granis

(raots are recopmised in accordance with AASE 15 Graots are recopmized as revenue wpon safifying aoy specific and
enforcable perfonmance oblizations required in relation to the receipt of funds.

Whete contnbutions during the reporting period were obtained on the condrtion that they be expended in a particular manner
orusad over a particular peried, and thoss conditions wers umdischarzed as at the reporting date, the amounts pertaining o
those undischarged conditions are treated as a liability and disclosed in these notes.

Eevenne recognition

Reverme from the sale of goods and disposal of other assets is recognised when the entity has passed comtrol of the zoods or
other assets to the bayer.

Peverme from the prowvision of services is recognised when the services have been provided.

Tazation
TCA is exempt from payment of income tax vnder section 50-40 of the Income Tax Assessment Act (1987)

Employee Benefits

Liabilities for employes benefits for wages, salaries, annoal leave and long-service leave represent present oblizations resulting
from employee:' services provided to reporting date and are calculated at undiscmmied amoumts based on repnmeration wage
and salary rates that the Association expects to pay as at reporting date including redated on-costs, sach as workers”
compensation insurance. Conimbutions are made by Assecdation to an employes superanmmation find and are charped as
expenses when incumed.

The Association's oblipation m respect of long-tem employes bepefits is the amoumt of fshare benefit that employess have
eamed In return for thedr service in the cument and prior periods plos related on-costs; that beefit is caloulated at
undizcmmied amount. Long service leawe is acowed in respect of employvees with more than five years employment with the
Assodation.



SUNDEY REVENUE
Commizsion

Retail Products

(rther Bevenue

OPERATING EXPENSES
Administration

Masketing
Bnilding and Facilitias
Functions and Events
(rther Expenses

CASH ASSETS
Cash on Hamd

Cash ar Bank - Main Account
(Orther Bamk Accounts
Undeposited Fands

RECETVABLES
Trade Debiors
GST Receivable

FROPERTY, FLANT AND EQUIFMENT
Leazshold improvements
Accummlated Depreciation

Total property, plant and equipment

TRADE AND OTHEER PAYVABLES
Creditors and Accroals

PAYG

G5T payable

Larapinta key Dieposit

Supplier Funds

SupeTannuation

2020 2018
3 H
74,133 120,407
07,223 244 007
137,077 154,490
418,433 518,994
205,273 256,605
123,455 201,246
41,132 37495
10,540 40,386
168,642 210,895
639,142 756,127
. 800
173,586 162,251
471,033 380,952
2 11,008
644,619 555,021
2,582 17.465
13,812 4
16,394 37,465
23,777 11,377
{9,018) {6.557)
14,759 3820
108,584 107,040
{85.407T) (76.163)
23,087 30.876
83,936 72,650
(71.204) (61.272)
12,642 11,380
69,301 61,036
(43 128) (33.8:8)
31,603 37.090
72,081 75.004
93,751 184,015
14,106 10,192

= 13,818

1.250 3.000
10,212 143,777
19,956 17,661
139,275 372,453
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2020 e

UNEARNED INCOME 3 ¥

L/THI - Business Enterprise Services 132,350 188,174

Voucher Campaign Funds 349,800 -

582,150 188,174

PROVISIONS

Curreni

Anmaal Leave 27,007 26,521
27,007 26,521

Non-Crrrans

Long Service Leave 12,130 12,826
12,130 22826

IMPACT OF COVID-19 PANDEMIC CRISIS

The COVID-19 pandemic crisis has led to more vulmerability and uncertainty underlying the preparation of an enfity's
financial statements. As the Association engages in varions tourism activities in Central Australia Repton, the COVID-19

pandemic has impacted its operations in many ways as follows:

- adapting to changes in the Association’s office operations due to guanntine measures impossd by government which
inclnded implementing work at home armngements and maintaining social distancing: and

- temporary restrictions of amy tourism activities in the region.

As a resulf of the pandemic the Association received financial assistance from the Commomwealth Government through cash
flow stimnatus and job seeker allowances in order to continue to support its operations and personmel.

The financial statements of the Association haws besn prepared on the basis that it is a going concem and that the Association
will contimee to operate. The Association’s foture 25 a going concerm is dependent wpon grants and subject to compliance
conditons attached io the pramts received. The Associaton has an operating sarplos of 322,484 (2019 §24 624). A cugrent 5-

year Regional Tourism Parnership Azreement i3 held unfil 3023 with the Northern Territory Government providing financial
support of approx §800,000 each year with the anticipation that such finding will confinue into the fiutare.

Diezpite the onpgoing uncentamty in relation to the COVID-19 pandemic impact, the Board believes that the Association will
continne o receive support from its fimders and will be able 1o penerate sufficient cash fows to be able fo pay its debes when
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merit

chartered accountants

DISCLAIMER ON ADDITIONAL FINANCIAL INFORMATION

The additional financial information, being the Unaudited Detailed Income & Expenditure Statement
as attached on pages 12 to 13, has been compiled by the management of Tourism Central Australia

Incorporated.

Mo audit or review has been performed by us and accordingly no assurance is expressed.
Accordingly, we do not express an opinion on the additional financial information and no warranty
of accuracy or reliability is given.

To the extent permitted by law, we do not accept liability for any loss or damage which any person

may suffer arising from any negligence on our part. Mo person should rely on the additional financial
information without having an audit or review conducted.

M et fartuers

Merit Pariners
DARWIN

28 October 2020

Level 2, 'Dca'.'enagh Streat Darwin NT 0800 GPO Bax 3470 Darwin NT 0801 jabiliTy limited by a scheme appncved
+61 8 8982 1444 maeritpartners.com.au  ABM 16 107 240 533 umider Profassional Standards Legislation



TOURISM CENTRAT AUSTRATIA WCORPORATED

2020 018
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REVENUE
Sales - Products 07,223 144,097
Book Easy income 74,133 120,407
281,356 364,504
less
Cost of Goods Seld (Products) 110,667 142,662
Credit card merchant fees 14,583 14,635
125,250 157,297
156,106 207,208
OTHER REVENUE
Advertising Co-operative 10,502 18,063
Monopoly and Top Trumps 18,000 65,400
Art Trail Buy In o 7,963
Funcrions o 25,395
Consumer and Trade Show Participation 9,075 5,909
Interest 416 3,539
Membership 100,578 103,052
NT Government Grant - Operations 079,042 565,000
Oiher Grants 107,475 173,007
Sundry Income 109,386 42.284

1335074 1,313,612




TOURISM CENTRAT AUSTRATIA WCORPORATED

2020 e
5 3
EXPENDITURE
Advertising 18,853 47078
Airport Welcome Desk Manazement 2,066 1,743
Andit feas 5,472 5,373
Art Trail 655 4,024
Bookeasy Commission Payments 18,87 20,989
Bus Charter fees 1] 34,800
Cleaning 1,315 2,192
Awards Night Expense 1] 24,342
Committe Expenses 1,659 5384
Cormputer expenses 53,584 34,704
Co-operative advertising 133 61,452
Depreciation & amortisation 34,386 44 683
Farniliarizaton Tours 450 2,554
FET Expence 1,640 2,187
Fixed Assets Written Off 1] 11
Funcrion costs 10,640 25504
Insnrance 20,630 15,671
Darketing & Diesipn 12,476 12,299
Meeting Expence 104 792
Beent on Storage Shed 1,739 1]
Dotor wehicle expenses 14,858 25336
Ddystery Shop Program 3,545 3075
Office & Stationary Expenses 14,862 7,032
Wisitor Maps 5,313 4492
Postage 2043 2,79
Printing & stationery 8,537 12,452
Professional Services 39,468 26,710
Becmimment 5,580 1,802
Feed Centre Advenmrers 48,518 31,282
Beed Centre Visitor Information Touchpoint 1] 177
Fent on building 37,370 34,709
Hesearch 1] 5,540
Salaries & wages 44428 754,014
Salares & wages - accrual & provision overnent (10,121} 18,125
Group Training 2,288 7,625
Security costs 3,762 ]
Emplovee Welfare Expenses 34 1]
Diigital Marketing 5,026 4,638
Subscription, Membership and Licences 34051 10,243
Superannuation 77,133 71,044
Telephone and Fax Q.087 34464
Training and Uniforms 29,287 16,043
Travel & accommaodation 39,603 31,503
Trade Shows and Destination Development 9,581 32,179
WVIC Fefreshment 15,254 2451
WVIC Signage 15,806 0
Yulara VIC setup costs 1] 4.100
1,469 586 1,494,134
Operating surplas for the year 2 404 24 6EG

Orwerall surphus for the year 12404 24 686




TOURISM >

CENTRAL AUSTRALIA

The Heart. The Soul. The Centre.




