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VIC Network Update
The VIC Network Update is Tourism and Events Queensland's (TEQ) monthly email
newsletter covering news relevant to Queensland's accredited Visitor Information Centres
(VICs). Welcome to the April 2021 edition.

COVID-19 updates
There is no doubt that the whirlwind of COVID-19 related events had a significant
impact on the movements and decisions of travel before and after the Easter period.
We thank all VICs for keeping up to date with the latest COVID-19 information and
encourage all to review the following links:
Check in QLD app
Facemasks are mandatory in Queensland poster
Advice for tourism operators
Queensland roadmap and changes to restrictions

TEQ updates

Marketing Queensland in New Zealand
As the first international market to re-open, TEQ has marketing ready to go to keep
Queensland top of mind in New Zealand and drive conversion, in what will
undoubtedly be a competitive market. Marketing for Queensland will be delivered in
3 phases. Contact IMATE to find out more.
Good to Go Campaign:
The latest iteration of the Good To Go campaign kicked off last month, featuring a
new TVC which hit airwaves across the country on 21 March. The new campaign
aims to appeal to what travellers are looking for in a post-COVID world and further
enhance Queensland’s reputation as Australia’s preferred holiday destination. Click
here to learn how your VIC can be involved.
ATDW:
To ensure your VIC is looking its best on Queensland.com, head to ATDW to make
sure your latest and best images are loaded and your product description is up to
date. As well as ensuring you are displaying the Good to Go logo, you can also
include a deal to the deals section which will push through to Queensland.com. You
can read more about ATDW here and contact the VIC Secretariat for further
support.
Research & reports:
TEQ’s dedicated research team released several reports last month which provide
insights to aid decision making and business planning for tourism and events
businesses reports:
TEQ's has released two reports as part of a new series providing insights on
the sentiment of Queenslanders towards tourism and events in the state.
Read the November 2020 and February 2021 reports.
Tourism Research Australia has released the 2019-2020 Tourism Satellite
Accounts, showing the direct and indirect contribution that tourism makes to
the economy of each Australian state and the nation.
Accommodation Reports for January 2021 revealed that rates had increased
+$12.56 compared to January 2020, while rates in February 2021 also
rose by +$4.49 compared to February 2020.

QLD VIC network Zoom meeting
The next Queensland VIC Zoom session is scheduled for Thursday 29 April from
11:00am - 12:00pm. Please register to attend and you will receive the calendar
invitation and link to join. Topics covered will be shared closer to the date.
Please forward any suggested points for discussion to the VIC Secretariat.

2021 Queensland Top Tourism Town Awards

- Good luck to all participants! The Queensland Tourism Industry Council (QTIC) would like to thank all accredited
visitor centres who submitted an entry into Queensland’s 2021 Top Tourism Town
award and Queensland's 2021 Top Small Tourism Town award.
The judging panel and public voting:
An expert panel of experienced tourism professionals will review and score each
entry. All entrants that reach a score of 75 per cent from the judges will be deemed a
finalist and will proceed to the consumer voting component of the award process.
This will be hosted by the Queensland Tourism Industry Council. Be on the look out
for the voting link that will be live later this month.
For the public:
To incentivise the voting, every person who votes will go into the draw to win an
Apollo Motorhome Holiday (valued at $2,000) to explore Queensland and its top
tourism towns. QTIC will provide all successful entrants with a public voting
marketing tool kit to help launch a campaign that will encourage votes for your town.
Further questions and support:
Tracey Capes
Senior Project Officer-Major Events at QTIC
P: 07 3238 1980 | E: tracey.capes@qtic.com.au
W: www.qtic.com.au/top-tourism-award

VIC Gift Bags & 2021/22 VIC Accreditation Fees

Accredited VIC gift bags are now
available to purchase and designed to
carry brochures, small gifts and
souvenirs. Please contact the VIC
Secretariat for quotes and orders.

If your organisation requires a PO
number to be assigned to your
2021/22 accreditation invoice, please
send this information to the VIC
Secretariat.

If you wish to browse further VIC
collateral, visit this link.

Central Queensland Highlands, Explore More - Rebrand

For those following Emerald’s Visitor Information Centre Facebook page or tourism
website, you may have noticed it’s embraced a new brand that’s been developed for
the broader region – ‘Central Queensland Highlands, Explore More’.
Officially released at the end of 2020 and ahead of the peak 2021 tourism season,
the rebrand aims to set the region’s geographical position apart from other locations
around the world that were utilising the same 'Central Highlands' title. Tourism
Development Coordinator Paul Thompson, from the Central Highlands Development
Corporation, explained strategic research undertaken supported the decision to
rebrand and the development of the 'Explore More' tagline; a core message to
travellers to extend their stay to experience the many places and events the region
has to offer.
Since the official rebrand, the Visitor Information Centre has welcomed:
More than 2,000 walk-in visitors and inquiries from across Australia.
Many locally-produced souvenirs and gifts in stock, including cheese and
kitchen boards, placemats by local watercolour artist Shona Nicholls and copies
of Meteor Downs by local author Charles Tyson.
Greater exposure from traditional media, including local radio interviews and a
front-page article in a local newspaper.
More traffic to centralqueenslandhighlands.com.au (a five per cent increase in
unique page views), the destination’s Facebook page (10 per cent increase in
followers) and Instagram page (46 per cent increase in followers) over a three
month period.
For a copy of the marketing toolkit for the Emerald VIC’s new brand, which includes
logos and a style guide, visit chdc.com.au or email VIC Coordinator Pamela
Gangadoo.

Save the date - New bookable tour at the Charleville VIC

The Charleville Visitor Information Centre is proud to welcome a new tourism
experience to the Murweh shire this month. Tours by Australian family-run
enterprise 'Outback date farm' (ODF) will be available to book directly by VIC staff
and online via Bookeasy. Since promoting the tours on Facebook and the
shire’s tourism website, the centre has reported a great number of forward
bookings and related inquiries.
The tour invites travellers to learn about the production work taking place at the
labour-intensive date plantation which is on a 15-hectare block on the edge of
town. While date palms are a slow fruiting tree (taking up to seven years to
harvest), the date farm aims to home up to 1000 palms in the future to maintain
consumer demand. VIC manager Danielle Lancaster has emphasised the tour is a
spectacular addition to the many experiences offered throughout the region.
To learn more about this tour and other Outback Queensland experiences, visit the
website here.

Queensland Tourism Awards - nominations are open!

Nominations for the 2021 Queensland Tourism Awards officially opened earlier in
March. To keep up to date with changes for this year’s awards including a twoyear qualifying period, please ensure you review the following documents:
2021 Important Updates and Changes
2021 Rules of Entry
2021 Award Categories and Submission
Nominations close: Friday 21 May
Submissions due: Monday 16 August by 5:00pm
Awards gala ceremony (Brisbane): Friday 12 November
If you have any questions about the Queensland Tourism Awards please email
awards@qtic.com.au or call the team on 07 3236 1445.

Quick snippets

Holiday here this year
Tourism Australia launched the latest iteration of its Holiday Here This Year campaign
at the Destination Australia Conference. The campaign showcases some of the
incredible experiences on offer across Australia’s cities and is fronted by Hamish Blake
and Zoe Foster-Blake. Read the media release here.
Cairns Holiday Dollars
A major tourism campaign designed to encourage Queenslanders to explore the best
of Cairns & Great Barrier Reef was launched last month. The Cairns Holiday Dollars
campaign offered 15,000 travel vouchers for Queensland residents to receive 50 per
cent off (up to $200.00 inc. GST) on eligible in-region tourism experiences. At close of
draw more than 106,000 people had registered and successful recipients have received
their unique voucher codes and have begun booking Cairns Holiday Dollar deals on
Queensland.com. Read more here.
Australian Government grant for festivals
Festivals Australia provides funding to support individual art projects at festivals or
significant one-off community events. Applications are currently open for projects
commencing from 1 July 2021. Please share this information with relevant operators.
Australian Regional Events Alliance (AREA)
An events industry body has been formed after the impacts of COVID-19,
highlighting the common need for greater connection and collective representation.
Connect with the Australian Regional Events Alliance (AREA) here.
Grow with Google for FREE
Google has released a three-part series designed to help travel and tourism businesses
'show up and stand out' online. The series will discuss industry trends, insights and
examples of how businesses can grow using digital marketing. Learn more at this link.

Useful Resources
Download
Download
Download
Download
Download
Download
Download
Download
Download
Download
Download
Download
Download
Download

Queensland Tourism and Accommodation Industry COVID-Safe Plan
How to create a QR Code COVID Registration Form
VIC Brochure List
Google my Business for Queensland Visitor Information Centres
VIC Collateral Catalogue
A National Perspective on Visitor Information Servicing
Accredited VIC map list
A Way Forward for Queensland VICs
VIC Style and brand guide
Resource kit
The Big Marketing Guide
Storytelling toolkit
Queensland Events Guide
View previous VIC E-Newsletters
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