THIS IS
FREMANTLE

A guide to making the most of YOUR brand



As a business In Fremantle
THIS IS your brand

To maximise the power of this brand businesses can leverage it in
many ways.

It could be putting the shop window sticker on your shopfront, adding
the logo and a link on your website, including the #thisisfremantle
hashtag on social media posts, including the brand in advertising
campaigns, adding the brand to digital channels.

In addition to your own marketing activity, your business now has a raft
of high quality, professionally produced material to use. Here’s some of
the ways you can engage with, use and get the most out of this new
asset for your business.



Utilise the brand logo

THIS IS THIS IS THIS IS
FREMANTLE FREMANTLE FREMANTLE

rrrrr tle Prison Pakenham Street WA Maritime Museum
Art Space

The brand is available for all businesses to use in advertising and
marketing campaigns. Email us @marketing@fremantle.wa.gov.au
and we’ll send you the files and style guidelines.



FREMANTLE PRISON
The Convict Establishment
BOOK YOUR GUIDED TOUR TODAY
(08) 9336 9200 | | www.fremantieprison.com.au
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Display shop window stickers
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If you haven’t already received one,
request a shop window sticker by

emailing marketing@fremantle.wa.gov.au and
place it at the front door
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Display the brochure

LOCATION OVERVIEW

If you have some spare space in your
business, making the brochure available to
customers is a great way to educate them on
what else is on offer in Fremantle. Email us
and we’ll deliver some copies to you.
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Use our photos, videos &
other media

Request destination content such as professional photography and videos for use
in your own marketing campaigns and channels by emailing
marketing@fremantle.wa.gov.au

Callouts for product or talent to include in photo shoots, video and advertising
campaigns will be included in the business newsletter.
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Use & engage with the brand on

soclal media

Facebook

Like and follow at facebook.com/visitfremantle

In your own posts and events mention us by typing @visitfremantle or send
your event URL to marketing@fremantle.wa.gov.au

Mention @DestinationPerth, @WesternAustralia and @Australia to connect
with Destination Perth, Tourism Western Australian and Tourism Australia

We use your website and Facebook pages as a source of information for social
media content and newsletter content so please keep them up to date.

Instagram

Follow at instagram.com/visitfremantle (or search @visitfremantle)
In your own posts @mention our handle @visitfremantle
Use our promoted hashtag #thisisfremantle

Hashtag your images with #SeePerth #justanotherdayinWA #SeeAustralia
#RestaurantAustralia to flag your content for use by Destination Perth, Tourism
Western Australia and Tourism Australia
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Use & engage with the brand on
soclal media

Twitter

* Follow us at twitter.com/visitfremantle (or search @visitfremantle)

« Tweet interesting news, photos or videos and @mention @visitfremantle
* Use our promoted hashtag #thisisfremantle

e Limit hashtags to 1 or 2 per tweet and consider using #SeePerth
#justanotherdayinWA #SeeAustralia or #RestaurantAustralia to flag your
content for use by Destination Perth, Tourism Western Australian and
Tourism Australia

Pinterest (new)
» Follow our Pinterest boards at pinterest.com/visitfremantle
* Use our promoted hashtag #thisisfremantle

* Limit hashtags to 5 or 6 per pin and consider using #SeePerth
#justanotherdayinWA #SeeAustralia or #RestaurantAustralia to flag your
content for use by Destination Perth, Tourism Western Australian and
Tourism Australia

You can also email event announcements, fabulous photos, short videos &
media releases directly to the social media team
socialmedia@visitfremantle.com.au
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Getting featured
on our social
channels

e We love to feature Fremantle
businesses, attractions and
experiences on our social media

* To consistently showcase the
Visit Fremantle brand, we look
for specific types of content
that uphold the brand values
and maintain a high visual
standard




Brand themes

Does it tick at least two of Does it fit under one of the
the three brand values? brand pillars?

Sea 96 QQ %%i’ﬁiﬁ

Artsand  Recreation  Heritage Ocean, Foodand  Shopping Group

Spirit Soul

) ! ) culture and enthusiasts ~ maritime coffee and retall travellers
relates to Fremantle's relates to Fremantle's relates to Fremantle’s lovers  fun-seekers and beach lovers
vibrancy, liveliness, arts and culture, heritage beaches, its maritime history, biiets
colour and fun buildings and live music the port, seafood industry,

&nd unique coastal precincts
such as Fishing Boat Harbour




Popular types
of content

Inspiring, engaging, spectacular,
funny or eye-catching content
Portrait aspect images

Short, engaging videos (15-30
seconds)

Short video, boomerangs and portrait
aspect content for Instagram Stories
(15 seconds max)

No logos, text, watermarks, talking
heads or voiceovers

More tips and tricks for creating great
social content can be found here



https://medium.com/@Australia/tips-and-tricks-from-tourism-australia-s-social-content-team-8be39c931d49

How we use different content
types

Facebook Feed | Instagram Instagram
Feed Stories

High quality, drone or professional
photography or videography that is X X X
aspirational and thumb-stopping

Quirky, good quality imagery or
video with a unique story that can X X
be told through a caption

Live event footage, behind the

scenes or an interesting story told X
through a number of images and

videos

General imagery of your business X

or attraction



Example of popular Facebook

POStS

m& ﬁ Visit Fremantle

Former MasterChef contestant, Brendan Pang, to launch Bumplings
Perth - on the comer of James and Beach Street in Fremantie

*Although Bumplings is the result of my ongoing obsession

m& ﬁ Visit Fram;

Vied & 91

antle

“If you tumed 18 in the mid-00s, there's about 3 95% chance you
frequented Harbourside in Fremantle.” Get excited because Littls

Creatures Brewing is re-launching the venue. opening on Sep

Everyone’s Favourite Bar From The 00s Is Making A Return Th...

Fﬁ'& 0 Visit Fremantle

An epicview of the Fremantie Round House. The building has been
standing since 1831 (§) 15 Dagquafiyte

Flﬂﬁ € visit Fremantle

Darfing
bars in Fremantle. Nestled in our beloved West End, this quirky spot

rling i the Istest addition to the spectacular selection of

openad its doars just lzst week and is already getting rave r=

Nﬂﬁ € visit Fremantie

We're calling it - the countdown to Christmas is officially ON! Switch

your sound on to enjoy the 12 days of Christmas, Freo style!

¥




Examples of popular Instagram
POStS

@ visitfremantle

@ visitfremantie

@ visitfremantle
e e il

0} visitfremantle 0| visitfremantle
B o D "

Sunsets likz these make Mondays a lot better (@ -

#remantlestory {2SultansTreasure brings you beauty like no other
the @FremantleMarkets. Here you can find exquisie

Jain us on the 25th of November 2010 for the unique “Fremantle Port Beach perfection courtesy of @sixtysummers.
mazaic [amps, @pb_photography_97

Long Table Dinner’ raising funds for homelessness. Buy a tickst to b #hreo #portbaach

Sweeping views of Fremantle @ @ @ #ThizlsFremantie
i ©bzn_mai 307

part of the table or just come to enjoy the music, markets, st handmade cersmics and gargeous testiles tht will m




Send us content to Include In
consumer newsletter

m,msﬂ% » Distributed first week of each month
i « Subscriber list 14,000 +

* Looking for content

— shopping — seasonal / Instagram / Pinterest

— what’s on — Facebook events, websites

— what's new

— accolades and achievements
MARGARE RIVER VEMISON + INO — did you know (Freo facts)

NGO/ > — food / beverage (restaurants, bars & cafés)

— things to do (attractions)

— competitions / special offers
 We use your website and Facebook pages as a

source of information for social media content and
newsletter content so please keep them up to date

« Email content ideas to
marketing@fremantle.wa.gov.au
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Consumer competitions

COMPETITION TIME « Fremantle businesses can offer product or experiences to be

| used as competition prizes

« Competitions are promoted on the visitfrematle.com website
and e newsletter

 The aim of the competitions is to create broad appeal for the
destination that aligns with the brand pillars of spirit, soul and

sea
* Prizes should be perceived as providing significant value for
the winner
b »  Specific criteria for prizes:
WIN TICKETS TO SCANDINAVIAN FILM — Prizes to be valid for two or more people eg family pass
FESTIVAL .
or dinner for two
Thanks to Luna on SX we are giving away 10 double passes with a glass of wine for each . .. .
G e e — Accommodation — minimum of an overnight stay for two
e il B il Bk — Hospitality — a complete experience eg meal for two
— Entertainment & events — VIP pass/es for two or more
people

— Attractions - tickets / entry for two or more people
— Retall - giveaway to the value of $100+

« Ifyou'd like to offer a prize for a newsletter competition email
marketing@fremantle.wa.gov.au
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Other ways to engage

Familiarise yourself with the Destination Marketing Strategic Plan

Download the Destination Marketing Strategic Plan 2018—-2022 from
www.fremantle.wa.gov.au/dmwg

Stay informed with the THIS IS FREMANTLE newsletters

Subscribe to the business and consumer e-newsletters at
www.fremantle.wa.gov.au/subscribe

Contact us

If you have any questions about engaging with the brand you
can contact us via email or give us a call with the details below.
E marketing@fremantle.wa.gov.au

T 08 9432 9947
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